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* connect with your friends

city: New York City  [[changs i HUSETTI | pass:{ ] {E“Jﬁ?ﬁiﬂ comg an. m

Suggestions? Bugs? Send them here.

d@dgebatl_ . Search Veaues 1T

{ Join dadgebail.com |

weder to use our mobile social network. You need to be a registered user of dodgeball.cam

first name R
last name E:::J
email address {::::j

home city |New York City, NY [i+]]
getder O femnale
QO male

username {1 @to 12 characters long)
password [ (atleast 3 characters)
password (again) E ]

mobite phone numhber ‘ ) ; {fike this: 81765654321)

mobile phone provider [-select provider- ]}
Are we nussing your provider?

where should we send messages about

% y
your friends whereabouts? My prone

My email address
<an we send photos to your phone?

{your phone neads to be able {o receive picturas) 8 ?Zis
alernate cell phone handia [ @vourprovider.com (optional)

What's this?

home | gbout ug | press | contact | Copyright © 2005, dodgeball.com. Patent Pending.

-
—

FIG. 8
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“ Sarc ernues H
” d@dgebau come Search Venues [ ] (5]

[invite friends || {my pmﬁlegi {manage | [ history § { crush list]

You are logged in as donpablo in New York City. [logou]

f ] peopts venues

Suggestions? Bugs? Send them hete.

You won't get messages from dodgebalt untid you activate your phone, Click here to aplivate!

test your phone

Now, we Just have 1o make sure your phone is set 10 receive fext
messages

Keep an eye on your phone... we just seni you a text message
containing a four digit code. This code will help us make sure that your
phone is actually set up for text messaging and thus e-okay for use with
dodgeball.com.

o {f vou did receive & test message from us cliek hara.

* 1 you did not receive a tast message from us then click hare,

ﬁ, home | about s ipress i contact i logout Copyright © 2005, dodgebath.com. Patent Pending.
A, v
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Search Venues § m] @

astions? 7 S he 2
You are jogged in as donpablo in New York City. [ogout} Suggestions? Bugs? Send them here

You won't get messages from dodgeball until you activate your phone. Click here to activate!

test your phone

Bo, you didn't receive bur text message, oh?

No worries - you can stifl send us fext massages which means you tan
broadeast your {ocation to your friends, just not receive or their
location of your friends and theit friends.

« Leam more about how 0 use dodgeball.com.

s Start adding and inviting friends to join,

If you are convinced that you have text-messaging and want 1o try
again, then doublecheck the following. ..

* Check to make sure your phong is on.

* Double-check your phone's display to see if you have a new text
message.

¢ Chechk with your provider o make sure you are subscoribed 1o their
text messaging service.

= And... If you finally did receive our test message, click here.

% home | about us | press | contact | legout [Copyright © 2005, dodgebali. com. Patent Pending.

N
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You are togged in as donpabia in New Yok Cily. flogoud]

Suggestions? Bugs? Sond them here.

You wan't get messages from dodgebalf until you activate your phone. Click here to activate!

I—Don's profife

]

Boa P,
Change your phole
Change your profite

This user does not have a personal profile
Bid you forgot your vet?

] invites

i

Are your fiends not hooked up yet?

these people want to be your friend...
You do not heve any pending iriends requests to confirm

waiting for confirmation from....
Yo arg not waiting for confirmation from any friends

G0 ahead and ipyvite them and you can start ysing dodgeball,

d touls

_ ]

RSS
geneate an RSS fead of your check-ins

EXPORT
expart my friends to a FOAT fia

ﬁeleta me

Yo detele your dodgeball.com acgount. click herg,

\,

Sign v, invite Friends
and get connected.

Cheok in

@Ace Bar
= Liroadoast ywur
where abasts 1o
{rends
« chevk for nearhy
friends-oh-friands
+ 5030 the
neighborhood
for your crush
» hear ahoul things
Fappentng atgund
you

Ace Bar ¥

* Josb-ig the lacaban
of 2 vanus

nroadcast

1 aftar bre my opt
* broageast a

mesSkags to your
friends

goodnighi

off N

w 3000 fecaiving
messages forme
aight

o

To sand yourself a sample cordquobs, Messago glick here

| friends of dodgeball |

SPREAD THE FLAVOR

AL FLAVORP _L AL YIHIR FRIEND

]

Sorry, but we den't know who vour friends are yet, Add friends
by browsing curesnt SRS, oF INViting new Tends,

{ Remember, ttendgs arent "conneacted™ untit both approve the
raqueast. }

| Dar's friends

{frionds who are autside my homecity (New York City) |

You don't have friends in any other cities.

[friends | am Not Serding Messages To

M

Your are not blocking any of your friends.

To prevent fnend from sending ar receiving messages from you,
chick manage frignds (sssh-ww wont tell therm)

[Eon‘s friends of friends

J

Sorry, you are nof connected to any friends-of-friends.

As you connect yoursalf lo mare peopie,
frisnds-of-friends will start to appear.

B home ) ghout us jpress| coptact] logout tCupyright © 2005, dodgebatt.com. Patent Pending.

FIG. 11
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Suggestions? Bugs? Send them heve.

Yau are logged in as donpablo in New York Gity. {iogout]

You won't got messages from dedgeball untii you activate your phone. Click hare to activalg!
Uptoad Your Photo

Choose wisely... not only is this pic by which paople will recognize you on the site, hut i's also the pic we'll send to
friends-of-friends when tey're 10 blocks away. You want to make a good first impression, right?

Oh, and please don’t break the Three Golden Rules of Dodgeball Photos:

1. Use a photo of yourself
2. No nude pics, | mean, come on... fet's keep it clean.
3. o pies containing children, pets, cartoons, celebrities, artwark or copyrighted images.

Note: Breaking these rules can result in having your photo - or in severe cases, your account - deleted.

Your currently don't have a photo. You should uptoad onet
{make sure it's a .jpg, 100 x 180 and no larger than 30k}

Browse...

{.jpgs anly - files farger than 30k will be rejected)

8 home! about us jpress i contact | logout | Copyright & 2005, dudgehali.com. Patent Pending.

\. w

FIG. 12
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(¢ Ny
d b LL Search Venues [::j
& ge CUHLE get some
[ | eeaste venues{5raia] :
. . ) Suggestiens? Bugs? Send them hare.
You are logged in as donpabio in New York City. flogout] 599 8 nare
You woi't get messages from dodgeball untit you activate your phone. Click here to activatet
] invite your friends I
Whal good is a friend-finder service if none of your friends are using t?
“"Want to get your friends connected” Just drop thelr email addresses of the fields below and we'll shoot them an email
Your name: | donpéBio l
Your friend's emait ::j
addressos:
And a massage for your friends.. {optional)
£2 homelabout usipressicontacti logout |Copyright © 2005, dodgeball.com. Patent Pending.
.. v,
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Search Venues f::::]

| poopte vemsesH .

Suggestions? Bugs? Send them herg.

You are logged in as donpablo in New York City. [logoui]

You won'l get messages from dodgeball urtil you activate your phone. Click here to activaie!

{manage friends ;

Yeah, we know... sometlimes you just can't say ‘no’' when someone asks you ta be your frierd and sormetimes you just domt
want certain paaple 10 know atiout where you avg. We call this the “ex-gistfriend bug'.

Which is why wea built this toot to allow you 1o pick and choose who you want jo seng messages to. I's simple, keep the paople
you want o broadcast your localion o on the left side, put the people you don't wanl to send or recelva messages from on
ihe right side. Click a person's pholo o move them from one side to the nest. Easy

And the best part. They never have te know about itl Regardiess of whether you choose 1o sernd to these people or block
them, you wifl stilt sppear as their friend on yous profile page Your secret s safe; with us

# you want to delets friends for goad, gligh hiere. Just remember that B vou delete someone {a) you can't "un-do” target and {b)
thay cant see that you've daleted them.

|send & receive messages from these people | [den't sendireceive messages from these peopie |

Sorry, but we don't know who your friends are yat. Add ends  You are nat Blocking any friends.
by searchin £re .8, Or {pviting new frie

& homeiabout us |press lcontact | fogout jCopynght ® 2005, dodgeball.com. Patent Pending,

-
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You are logged a5 donpabloe in New York City. floqout]

Search Venues E::j

Suggestions? Bugs? Send them here.

You worl't get messages from dodgeball until you activate your phons. Click here to aciivate!

[Search venues

] 10 Most Recent Comments

| [Mewest vanues

By venus name or keyword:

{e ¢.Luna Lounge, pancakes, modnks,
8ig Buck Hunter)

In “New York City” (changs city}

P

o

.

Telt us the nama of the venug you
want to add, then ciick “cenlinges”

Venue name

This vanuse will be addad In
New York City fohange ¢ity]

PN

N

;

glg_g‘ on Enig% : {05.03.2008)
LW 8 Wilhamburg institution, bathrugm
15 no fonger haunted

Tom on the Gaf * {05.82.2805)
Ieod Wedresdays- Bring in ten track

piay ek and you might gat 1o hear i

Jeni on Escuelita  (05.02.2008)

This pladais oo fupmy- the entestamment
nchides a hilznously noh transvisstite
show that everyone should see at least
gnee. Don't wear white pants ihough
bBocauss you'll be 3itting on the dance
floof for e show. it starts at midnight,

%0 do't be Jate

Jani on Cui%r@ Ghylz - {05.02.2085)
Ba)é Gaorge danging on the bar. Encugh
S

Jeni on Palacinka : (05.02.2005)
This plage recks| Their crapes are
freaking awesame. Yum.

Jeni an Divys : (0501.2005)

This place has ar atmasphere hat can go
romantic or frendly-nand-out very easdy,
Steady latin musc glisya at a volume that siilf
atows coRvessaton and the stafl is siways vwary
avcommadating. f for nething else. come for
the creative martind meny, great andive satad
and Iobster ravialis.

Jent on L'Express : {65.01. 2008}

There's a rgasen this place is busy & sl hourg
of the night- (e atmosohers s lively, the food
is great, ard the wine 15t 13 nothing it iaugh at
Do yoursel & favor and pass up pizaa anc
diner foud at 3 in the morming and herd for
LCExpress

Jeni on Remeots founge : {85.04.2805)
fightia, camera.. no acton if you're at this bas,
chances ane 1g your fivat {tme and your firat
Bme and you tame aut of suriosity after hearng
aboat ther te-rmeeting theme # will ke about
15 rainutes tor that coriosity o wear off so don't
plan on staying long

Leanneg ap AER : (04.3D.2065)
The lower levelis ao lavely.

Leannz on G Taa @ (04.30.2005)
Teams 10 ma s ¢ u?» %as something for
sveryone. it's pretty and fun,

3 home| gboul us | press jconiact| logout Copyright & 2005, aodgeball.com, Patent Pending.
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LOCATION-BASED SOCIAL SOFTWARE FOR
MOBILE DEVICES

CROSS-REFERENCE TO RELATED
APPLICATIONS

This application is a continuation of, and claims priority to,
pending U.S. patent application Ser. No. 13/621,118, filed
Sep. 15,2012, entitled” “Location-Based Social Software for
Mobile Devices,” which is a continuation of, and claims pri-
ority to, U.S. patent application Ser. No. 13/526,458, filed on
Jun. 18, 2012, entitled “Local Social Awards,” which is a
continuation of, and claims priority to, U.S. patent applica-
tion Ser. No. 12/564,661, filed on Sep. 22, 2009, entitled
“Location-Based Social Software for Mobile Devices,” and
issued as U.S. Pat. No. 8,204,513, which is a continuation of,
and claims priority to, U.S. patent application Ser. No.
11/126,762, filed on May 11, 2005, entitled “Location-Based
Social Software for Mobile Devices,” and issued as U.S. Pat.
No. 7,593,740, which claims the benefit of U.S. Patent Appli-
cation No. 60/570,410 filed on May 12, 2004, the entirety of
which are each herein incorporated by reference in their
entirety.

TECHNICAL FIELD

This invention relates to systems and methods for connect-
ing people to each other, and more particularly to connections
of acquaintances for activities such as socialization.

BACKGROUND

People are social creatures—some more social than others.
We express this socialization through relationships, and we
carry it out through communication. Many communication
techniques have been used—from direct dialogue to smoke
signals to telegraph to telephone and wireless communica-
tions, such as cellular telephone. Modern technological
modes of communication are very convenient, very easy to
use, and very efficient.

However, establishing the communication is not always
easy. Such a step generally involves getting all the people for
communication on a single communication channel, whether
in the same room, on a single phone call, or whatever—often
termed as a “meeting” in a business context or perhaps a
“party” or “confab” in a social context. Setting up the meeting
or party is not so easy, however. The process may require
sending out invitations, either by paper or electronically. The
organizer may then need to tally up any responses to deter-
mine who will be coming. Alternatively, an electronic system
such as a meeting scheduler can keep track of responses.
Another way to set up a meeting or party is simply to contact
each invitee directly (or by having a helper do so), such as
through numerous telephone calls or e-mails messages. Such
a process can be rather time consuming, and is perhaps too
much work for a spontaneous get-together. Certain on-line
systems also can help organize a party, keeping track of
RSVP’s and other information. Yet these too require advance
planning and fairly involved organization. In addition, many
of'these systems require the organizer to select attendees from
a manually-created list of acquaintances, such as members of
an e-mail address book.

SUMMARY

This document discloses systems and methods for allow-
ing acquaintances to find each other so that they can get
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together, and perhaps have a good time. In general, users of a
system may employ portable devices, such as e-mail or text-
message enabled telephones, to identify their location to their
acquaintances, such as through a server that keeps track of
relationships established between users. The system may also
determine the distance between users so that only users in
close proximity to each other trade communications. In this
way, users do not receive communications if it is impracti-
cable for them to establish a meeting with their acquaintance
or acquaintances.

In some embodiments, such a system may have a number
of advantages. For example, a system may allow for conve-
nient communication among friends who like to socialize but
do not want to plan every outing. The system may also allow
for spontaneous socializing, where friends who were not
thinking of being with each other end up together for a fun
evening. In addition, a system may help avoid the problem of
friends who were out near each other, but never realized it
until later. In general, the system has the ability to turn an
otherwise lackluster evening into a very fun night on the town.
Also, the system may be extended using well-known social
networking approaches to allow for communications, not
only with direct friends, but with friends of friends and other
further relations. In addition, people may be related to others
by the system according to interests provided by each user or
inferred by the system. As such, a particular evening may be
improved for a user, and by meeting additional people, the
person’s entire social life can be improved. No more sitting
alone and lonely.

One embodiment of such a system can be found at the
Dodgeball web site, hosted at www.dodgeball.com. This sys-
tem is directed to location-based social software for mobile
devices, such as cellular telephones. The system provides a
unique means by which friends can register themselves with
the system, so that the system knows who their acquaintances
are or should be. The user may then identify their location,
and receive information about the status of nearby friends,
while those nearby friends learn the status of the user. When
integrated with features such as coordination of reviews of
various venues, and the ability to send a message by shouting
it out to one’s friends, this system has drawn a number of
users recently and a number of positive comments.

In one aspect, a method is disclosed for establishing con-
nection between users of mobile devices. The method com-
prises receiving at a computer a location of a first user from a
first mobile device, receiving from a second mobile device a
location of a second user having an acquaintance relationship
to the first user, and sending a message to the first mobile
device based on the proximity of the first user to the second
user. The user locations may be determined by converting a
location proxy (which may comprise a venue name)to a set of
corresponding location coordinates, which may comprise
GPS coordinates. The venue name may be parsed form an
electronic mail message, and the electronic mail message
may be parsed into components from a MIME header. The
message may also be sent over a text messaging system.

In some aspects, the acquaintance relationship may be a
friend relationship or a friend-of-a-friend relationship. The
location of the first user may also be retired a predetermined
time after receiving the location of the first user, so that other
users may no longer learn the location of the first user. In
addition a message to the second mobile device may be
blocked based on a selection by the first user to hide from the
second user.

In yet other aspects, a venue review may be received from
a third user and the review may be made available to the first
user and the second user. In addition, a message may be sent
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to the second mobile device based on the proximity of the
users to each other. Also, the first sent message may provide
the identity of the second user, and the second sent message
may provide an indication that another user is in the proximity
of the second user, without providing the identity of the first
user.

Inanother aspect, a system for providing information about
acquaintances is provided. The system may include an inter-
face to receiving messages from users of the system providing
information associated with their location, a location engine
configured to correlate the received location information to a
location identifier that may be compared to other location
identifiers, an acquaintance identifier configured to identify
acquaintances of users providing location information to the
system, and a message generator to prepare messages to users
regarding the locations of their acquaintances if those loca-
tions are proximate to the users. The interface may comprise
ane-mail in box, and the location engine may comprise a table
that correlates venue names to geographic coordinates. The
message generator may be configured to prepare a first mes-
sage for a first user about the location of a second user who is
identified as a friend of the first user, and to prepare a message
for the second user about the location of the first user. In
addition, the message generator may be responsive to instruc-
tions from the location engine and the acquaintance identifier
so that the message generator only prepares messages for
users of a predetermined relationship and in a particular geo-
graphic area. The message generator may also be configured
to prepare a plurality of messages for a plurality of users
identified as friends of a first user, when the first user requests
that messages be addressed to the friends of the first user.

In another example, a system for providing information
about acquaintances is disclosed. The system may include an
interface to receive a message from a first user of the system,
means foridentifying a set ofusers of a particular relationship
to the first user within a particular proximity of the first user,
and a message generator to prepare messages for the set of
users in response to the message from the first user.

In another aspect, a method for managing interaction
among users of a system is disclosed. The method may com-
prise receiving at a computer a plurality of join commands
from a plurality of user at one or more locations, correlating
users into sets according to general geographic location, cor-
relating users into subsets according to indicia of common-
ality or affinity with each other, and instructing the users via
electronic message to identified locations grouped by com-
monality or affinity. The method may further comprise
instructing users in particular sub-sets with suggestions for
activity based on the commonality or affinity. The method
may also comprise instructing users in particular sub-sets
with hints about their commonality or affinity. The method
may also repeat the actions of correlating users into subsets
according to commonality or affinity with each other, and
instructing the users via electronic message to identified loca-
tions grouped by commonality or affinity, so as to form addi-
tional groups.

The details of one or more embodiments of the invention
are set forth in the accompanying drawings and the descrip-
tion below. Other features, objects, and advantages of the
invention will be apparent from the description and drawings,
and from the claims.

DESCRIPTION OF DRAWINGS

FIG. 1 is a perspective representation of a geographic area
in which acquaintance may be located.

FIG.2is aplan view or map of an geographic arca of twelve
city blocks in which various acquaintance are located.
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FIG. 3 is a schematic representation of information flow in
asystem for providing communication among acquaintances.

FIG. 4 shows messages sent and received by a number of
acquaintances in a text-messaging system.

FIG. 5 is a flow chart showing actions by a client and a
server in a system for allowing communication among
acquaintances.

FIG. 6 is a schematic diagram of a system for managing
communication among acquaintances.

FIG. 7 is a cartoon showing exemplary uses of a system for
enabling communication between and among acquaintances.

FIG. 8 is a screen shot of a sign-up screen.

FIG. 9 is a screen shot of a test screen.

FIG. 10 is a screen shot of another test screen.

FIG. 11 is a screen shot of a profile screen.

FIG. 12 is a screen shot of a photo update screen.

FIG. 13 is a screen shot of an invitation screen.

FIG. 14 is a screen shot of a friend management screen.

FIG. 15 is a screen shot of a community screen.

FIG. 16 is a flow chart of a system-directed social session.

Like reference symbols in the various drawings indicate
like elements.

DETAILED DESCRIPTION

FIG. 1 is a perspective representation of a geographic area
10 in which acquaintances may be located. The geographic
area 10 is hypothetical and is intended to exhibit a number of
different venues in which acquaintances may find them-
selves. A venue may be any appropriate type of location in
which a person may want to be, such as a home, apartment,
bar, restaurant, parking lot, sports stadium or arena, or street
address. The term acquaintance is used broadly here to indi-
cate users who may want to communicate with each other. It
may include old friends, friends of friends, or acquaintances
of more remote relation.

In the geographic area 10, for example, a person could be
located at an empty lot 12, 20, such as a parking lot or a park.
In such a location, they may desire to meet with friends who
want to grill out or play a game such as basketball or soccer in
the park. Perhaps they have found themselves in the park
alone or with an odd number of players, and would like to
complete the teams for a fun game. A user could also be
located in stadium 16, such as watching a college football
game. Yet another user could be driving around in a car 18 or
parked, while another could be home in her penthouse apart-
ment 14, waiting for people to come to a party she is throwing.
Each of these people could be friends, could be near each
other, and could be interested in doing something together,
and yet might not know that others are nearby and interested.
What a waste.

FIG. 2 is a plan view or map of an geographic area 10 of
twelve city blocks in which various acquaintances are
located. Some blocks such as block 12 may be open, such as
for parking lots or parks, while others may have buildings
located on them. Each location that may be uniquely identi-
fied may be considered to be a venue. As such, each user’s
location may be identified by the venue in which the user is
located. For example, user 24a may be in a sports arena. User
26a may be at a bar, while user 28a may be sitting in a car in
a parking lot. In such a situation, the venue may be identified
by the name of the parking lot or its address, such as by cross
streets. Finally, user 30a may be in a warehouse, such as at a
rave party, while user 324 may be at home in their apartment.
Each of these two locations or venues might simply be iden-
tified by their street address.
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Each of the users is alone. Without assistance, they might
each continue to be alone, without knowing that the others are
within easy walking distance, and in some cases next door. If
they had readily-available yet non-intrusive information
about the location of one or more of the others, they might
decide to go where the other person is and have a much better
time. This increased social interaction can lead to many posi-
tive things that occur when there is more direct interaction
with others.

Each of the users may be a member of or associated with a
system (discussed, for example, below) that tracks the various
relationships between and among the users, who form a com-
munity. Associated with the membership in that system, the
user may provide information to complete a profile about the
user. For example, profile 245 may contain all relevant infor-
mation about user 24a, such as the user’s name, gender, and
other identification information. The profile 245 may also
include one or more images or digitized photographs of the
user. In addition, the profile may contain information about
preferences by the user, such as smoking/non-smoking status,
religion, educational background, hobbies, and other features
that are commonly associated with profiles for relationship or
dating systems. Moreover, bar or restaurant preferences may
be stored in the profile, along with other appropriate informa-
tion. Alternatively, information about a user or users may be
stored in multiple files, including a file or files that would
normally be termed a profile, and files that would not.

The profile could take many different forms. For example,
classic profile information entered by a user, such as on a web
page, (e.g., hobbies and various preferences), could be kept in
one file or area. Other profile information could include res-
taurants reviews by the user. Still other profile information
could include relationships identified by the user, including
friend relationships and others.

FIG. 3 is a schematic representation of information flow in
a system 38 for providing communication among acquain-
tances. In this example, four users, as represented by their
mobile devices, have previously established themselves as
members of a community. Member TJ 42 is the protagonist in
the example. However, information flow is bi-directional and
constantly changing, so that no user is necessarily a primary
user. Member Tony 44 has been identified as a friend of
member TJ 42—such as by TJ selecting Tony from a roster of
members of the system, and/or by Tony selecting TJ. Member
Don Pablo 46 is a friend of member Tony 44, and thus by
extension, a friend-of-a-friend of member TJ 42. Member
Katie 48 is identified here as a “crush” of member TJ 42,
which means that member TJ 42 has identified her as some-
one on which he has a crush. Member Katie 48 could also be
a friend or a friend-of-a-friend of member TJ 42. Each of the
members could have a variety of relationships to each other
also (e.g., two users could be both friends and friends-of-
friends), essentially filling out a social web or social fabric.

The labels applied for certain relationships—e.g., acquain-
tance, friend, friend-of-a-friend, and crush—are not intended
to require any sort of societal relationship, but are meant to
apply more broadly to the roles that users take or assign with
the system. For example, member TJ 42 may choose to have
a direct relationship with member Tony 44, and thereby make
himself a friend of member Tony 44, even though the two
might simply be called “colleagues” in a social setting.

In the example of FIG. 3, the operation being pictured is
one in which member TJ 42 enters, opts in, or logs into the
system, thereby starting a number of message flows. The
other members have already identified themselves and their
locations to the system, and are currently active in the system.
The messages revolve around a server 40, to be described in
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more detail below. The server 40 could take any appropriate
form, but in one example could simply be a server for receiv-
ing electronic mail messages from an electronic mail in box,
analyzing the information in the messages, using that infor-
mation to identify acquaintances who are currently logged
onto the system 38, and generating appropriate messages to
be transmitted to each of the acquaintances.

Member TJ 42 starts the messaging process by sending a
message to the server 40. The message may take any appro-
priate form, such as a Short Message Service (SMS) message.
The message may also be in the form of an e-mail message to
bereceived by the in box of arelated server. The message may
be formatted in a particular manner so as to carry as much
information in as little data space as possible. By using spe-
cial formatting, the message can more easily operate using
protocols such as SMS that have limited upstream bandwidth,
and also to allow the user to more easily enter the data. In
addition, use of a generic messaging format like SMS or
e-mail allows the system to be carrier-independent so that
users can gain the benefits of the system even if their carrier
does not officially support it. In addition, the messages may
be generated by an application, such as a J2ME/Java/Brew
application, present on the device, so that users may be pre-
sented, for example, with menus and soft keys (which may be
context dependent), and user selections may then be trans-
lated into commands to be sent by the device. Such com-
mands may also be of a form so that they are carrier-indepen-
dent. Commands may also be provided by voice, and could be
handled similar to the well-known Moviefone system.

As described here, the message formatting comprises a
message type indicator, or command, and a message body.
The message type indicator may be a single character that
represents the sort of functionality the user wants to invoke
from the system. For example, a system could offer a number
of functions based on the user’s location, could answer ques-
tions for a user, and could deliver messages for the user. In
such a context, a user could indicate that they are submitting
a location by beginning the message with an “at” or “@”
symbol. The person could indicate that they wish to post a
question by preceding the message with a question mark, or
“?”. The person could indicate that they want to send a mes-
sage, such as to an entire group of acquaintances, using an
exclamation point, or “!” which in this context may be
referred to as a “shout out” symbol.

Other symbols could also be used. For example, “/”” or “w/”
could be used to indicate the word “with” so as to tell the
system the people (whether a member of the system or not)
who are with you at a venue. Thus, for example, if the person
with you is a member, the system could include information
about them (such as their photo) in any messages sent to your
friends. As another example, “off”” may be used to stop receiv-
ing messages or to “opt out” of the system so that messages
about you are not sent to other users. In addition, the com-
mand “help” may be used to retrieve assistance with com-
mand syntax. A command of ““vacation” could also be used to
opt out for a period of time, such as 3, 5, 7, 10, or 14 days. In
addition, users may be allowed to set up specific groups,
which may be subsets of their entire group of friends, or
distinct groups of friends. For example, a user may have a
work group of friends and a social group of friends, and may
want to broadcast their activity on a particular night only to
one group. A command in such an environment could take the
form of “softball team@ILuna Lounge.” In addition, users
could be presented with selections, or be allowed to enter
commands, to block other users on-the-fly, e.g., “Reply with
‘block’ to stop receiving messages from this user.” In general,
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however, there are great advantages from having a simple
interface that is unobtrusive and easy for users to learn.

Messages may also be formatted or reformatted, for
example, to lower the amount of information transmitted in
the system. As one example, global find and replace may
insert shorthand proxies in place of longer terms, such as “w/”
for “with,” “&” for “and,” “st” for “street,” etc. Content may
also be added to a message, such as a message sent from a
server to a device. For example, a request formatted as “?bar”
in New York City might return dozens or hundreds of results.
In such a situation, the device may be sent a follow-up ques-
tion like “did you mean Ace Bar?” and perhaps also “or Luna
Bar?” and perhaps also “or Magician Bar,” until a full-sized
message is created. As one example, a message may have a
maximum allowable size of 140 characters. A user may also
be able to make more complex queries such as compound
queries. For example, a collaborative filtering engine may
identify relevant information requested by a user, e.g., a user
may ask for all venues within ten blocks that their friends have
recommended or that people who have identified themselves
with particular characteristics (e.g., lovers of Indian food)
have recommended.

In FIG. 3, the screen for member TJ 42 shows that he is
sending a message to a New York City instantiation of the
system, and is telling the system that he is located at a bar
called the Luna Lounge. When he executes a “send” com-
mand, the message is sent via path “Al” to server 40. As
explained in more detail below, server 40 may then identify
member TJ’s 42 acquaintances, identify which of those
acquaintances is currently active in the system, and also deter-
mine in appropriate circumstances which of the acquaintan-
ces is near the Luna Lounge. In this example, three acquain-
tances meet these criteria. The server 40 may send each of the
acquaintances messages whose content depends on the type
of acquaintance relationship. For example, member Tony 44
is a friend, so he may be sent a message, as shown by arrow
B1, that states: “Your friend TJ is at Luna Lounge (171
Ludlow St.) Why not stop by and say hello?”” Thus, the system
will have taken the location identifier “Luna Lounge” and
associated it with an address, such as through a simple look-
up function, and generated a message in a predetermined
format to send to member Tony 44.

Member Don Pablo 46, as one of Tony’s friends, is a
friend-of-a-friend to member TJ 42. Thus, the server 40 may
generate a message, as shown by arrow C1, for member Don
Pablo 46 such as: “TJ is at Luna Lounge. You know him
through Tony.”” Member Katie 48 is a crush of TJ’s, meaning
that he has identified her as someone on which he has a crush,
and as someone who he is willing to let know about the crush.
T1J, in this example, is indeed a brave young man. The server
40 prepares and formats for member Katie 48 a message, as
shown by arrow D1, of: “TJ has a crush on you. He is at Luna
Lounge (171 Ludlow St.).”

Thus, with the help of some computer technology and a
very brief text message (perhaps accompanied by a flattering
photo), T is able to make his feelings available to Katie.
Katie in turn has options. She can ignore the message and stay
where she is (perhaps with another man). She can send a scout
to the Luna Lounge to check TJ out. Or she can run over to the
Luna Lounge herself, and determine the best way to approach
TJ during that famously uncomfortable time of first meeting.
Also, if both users have identified the other as a crush (a
“bilateral crush™), the system may send a message such as “TJ
has a crush on Katie. Katie has a crush on TJ. You two should
make out. Reply to introduce yourself” Bottom line, the dat-
ing game has yet more rules, and more opportunities. As
indicated next, the messaging between TJ and Katie (as man-
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aged by the server 40) is different than the messaging between
TI and others, so that Katie may maintain privacy and secu-
rity.

While the server 40 is generating messages for all of TJ’s
acquaintances, it may also be generating messages for
TJ—here one for each of his acquaintances. For example,
with respect to Tony, the server 40 may transmit to TJ a
message, as shown by arrow A2, that is the obverse of the
message sent to Tony, i.e., “Tony is at Happy Place (2600
Forest Ave.) Why not stop by and say hello?”” As to friend-
of-a-friend Don Pablo, server 40 may generate a message,
shown by arrow A3, such as: “Don Pablo is @ IC Muggs. You
know him through Tony.”

With the exception of the bilateral crush discussed above,
the message regarding crush Katie is not symmetrical with the
message sent to Katie, and thus offers privacy to Katie. Spe-
cifically, the message is nonspecific or anonymous about
Katie’s identify and location. The message, as indicated by
arrow A4 may state: “One of your crushes is nearby. Make
yourself look nice.” The system may allow a user to identify
a number of crushes, and thus TJ will not be able to know
which is nearby. (The system may be set not to identify nearby
crushes if the user has too few identified crushes.) Also, the
message does not tell TJ where Katie is. Rather, in this
embodiment, the message sent conveys: “One of your users
(we’re not going to tell you who) is somewhere within 10
blocks (we’re not going to tell you where), but we just told
them where you are, so go make yourself look nice.” Where
the area is sufficiently large (e.g., ten city blocks), the
approach provides great anonymity.

It should also be noted that each user may be provided with
other ways to limit their “transparency” to the system. As one
main example, the system may be established so that users are
only made part of the process above if they are currently
“active” in the system. “Active” status can be established
when a user sends a message, such as an “@” message, and
may expire after a predetermined amount of time. Where the
system is used for social applications, that amount of time
may be, for example, about three hours. With such a time
limit, a user is unlikely to be in a location more than three
hours after arriving there, so such an approach helps ensure
that the user is not visible in the system when they do not want
to be, and also helps ensure that “stale” information is not on
the system. In addition, when a user checks in again, even if
it is before a prior check in has expired, the new location
entered by the user overwrites the old location.

A user can also limit his or her visibility by not becoming
active at all. The user could also simply leave the area, and the
system and other users will not know where he or she went. In
fact, the location identification described above may be infer-
ential and based on self reporting by the users. In addition,
users may send a command to opt out of the system and thus
become inactive so that messages about them are no longer
sent. Even where the location is determinant, e.g., based on
GPS readings, the user may leave inactive a certain time after
opting in, or may manually get out.

Users may also be given the option to limit how their
information is shared or used. For example, a user may iden-
tify other users who they specifically do not want to associate
with, and the system may block information flow between the
users. The system might also require dual-affirmation for the
closest relationships, such as a first-degree friend relation-
ship. As such, each friend will need to identify the other
before they can be classified as friends; unilateral identifica-
tion of a friendship will only result in functionality like that
described for a “crush” above. As always, the use of such
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features should be balanced with issues of usability and inter-
ference with the experience offered by the system.

The messages received and generated by server 40 may
take a variety of formats, which can take advantage of the
capabilities of the system 38 and of the users’ particular
devices. For example, because the system involves a sort of
on-line community, thumbnail portraits of the community
members may be available. As such, those portraits may be
transmitted with any message about a user. In addition,
though simple, single-line messages are described herein,
more complex messages can be transmitted, such as multiple
commands in a single line that the server 40 may parse out, or
longer commands generated by a user’s device in response to
selections (such as selection of an icon) by a user.

Messages may also be accompanied by a number of
response options. For example, each message may be format-
ted so that any reply to the message is actually sent to the user
who is the topic of the message. In addition, a message may
come with a number of preformatted responses, so that a user
need not think up and type areply, but can instead simply push
a single button for a preformatted reply, which may be a reply
back to the system or to another user who was the subject of
a recently-received message. In addition, a user may be given
the opportunity to one-button dial or voice message the other
user. Moreover, activity with the system may trigger text of
voice phone calls or pre-recorded voice messages or photos,
etc. to be sent to users. Also, the system may use known
methods to format graphical maps that show the location of a
user relative to his or her friends, and may transmit such maps
1o a user.

FIG. 4 shows messages sent and received by a number of
acquaintances in a text-messaging system. In general, the
figure shows outgoing (designated “out”) and incoming (des-
ignated “in”) for each of the members—TJ, Tony, Don Pablo,
and Katie—in the example above. This representation is
intended to show time-wise, approximately, how the mes-
sages flow in the example. The first messages are at the top of
the figure, while the last are at the bottom. The figure also
shows actions not discussed in the example above, including
activation by Tony and Don Pablo before TJ’s activation,
activation by Katie at the same time as or after TJ’s activation,
and activation by another friend named Frankie.

Starting at the top, Tony and Don Pablo, who are friends,
activate the service from respective bars where they are
located, and the system tells each where the other is. At this
point, Tony and Don Pablo could get together for a drink,
either at Happy Place or IC Muggs. They may call or message
each other to coordinate such a meeting. At some later time,
TJ activates from the Luna Lounge, and the system generates
appropriate messages, as discussed above, for TJ, Tony, and
Don Pablo. Around the same time, but perhaps after, Katie
activates. Katie is not a friend of any of the other members, but
has been identified by TJ as a crush. Thus, both she and TJ
receive messages as discussed above.

The added message is a “shout out” message from Frankie,
who just got back into town, and wants to meet up with all his
acquaintances, which include TJ, Tony, and Don Pablo (but
not Katie). His shout-out message causes the message to be
sent out to all of his acquaintances. They may then begin text
messaging or calling between or among members of the
group to determine where everyone can meet. For a shout-out,
the initial messaging is one-way, from the shouter to everyone
else.

FIG. 5 is a flow chart showing actions by a client and a
server in a system for allowing communication among
acquaintances. The operations by the client and server are
separated by a dotted line to help clarify the actions in the
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system. However, no particular technical arrangement is
intended by showing the two sides. In particular, a formal
“client-server” architecture is not needed. Rather, the labels
of client and server are simply indicative of the device that is
seeking information and the device that is providing informa-
tion. Of course, the roles of client and server may be reversed
as appropriate. In addition, the use of the singular form is not
meant to be limiting; the client or server could be one device
or a number of devices combined into a system or subsystem.

As shown in the figure, a client first submits 50 a device
location, and the server receives that submission 52. The
location may be submitted in a variety of forms. For example,
the location might be submitted via a proxy, such as the
“proper name” of a venue (e.g., restaurant, bar, public place,
park, store, arena), or a street address. The location might be
more determinant and explicit, such as location coordinates.
Or the location could be automatically generated, such as by
a GPS feature associated with the device. Users may also be
provided opportunities to add venues to the database of ven-
ues, and may do so, for example, via a browser-presented
mapping program in which the user may first locate local
landmarks, and may then select a location to be associated
with a venue name.

The message may also take many forms. One exemplary
formis an SMS message. Another is a mobile e-mail message.
In such a situation, the server may parse the message to
extract usable information from it. For example, the message
may have Multipurpose Internet Mail Extensions (MIME)
that need to be extracted. In addition, the message itself may
need to be parsed or otherwise analyzed. In one example, a
system may parse the “to” information from the message to
determine certain intentions by the user. For example, in the
example above, the wuser sent the message to
“nyc@dodgeball.com,” thus indicating the user was in New
York, and wanted to use functionality of the system dedicated
to New York City—such as restaurants and bars in New York.
Identification of such information can, for example, allow the
system to distinguish a message “@Mortons” to be directed
to a Morton’s restaurant in New York City, Chicago, Dallas,
or Minneapolis, depending on the prefix placed before the
“@” symbol.

The system may extract out of the “from” field identifica-
tion information about the user, so as to allow access to the
user’s profile. Such information is needed to determine, for
example, who the user’s friends and crushes are, and what
their preferences are. Friends may be identified by a simple
table look-up, while friends-of-friends can be identified with
adatabase query. In addition, the message itself can be broken
down, such as into a prefix or command portion, which could
contain for example the symbols @, ?, !, or/, and a message
portion, which could include a venue name or a question.
Such interpretation of the message components is shown at
box 56.

The system may then use the extracted information to
perform functions for the device. For example, the system
may initially verify the user by comparing the user identifi-
cation information against a table of current members (step
58). If the user is not a member, the system may send a
message 60 that the device may receive and display 62. The
message could, for example, simply state an error based on
the fact that the user is not a member. The message could also
include an option for the user to become a member immedi-
ately.

Where the message is an “@” message, the system may
check to see if the location information (such as a location
proxy in the form of a venue name) is present in the system.
This may involve, for example, comparing a received venue
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name against a list of venues for which the location is known
(and may also check common misspellings of the venue
name). Ifthe venue is unknown, an error message may be sent
by the server (box 66) and displayed by the client device (box
68). The server may also resolve the location 70, such as by
retrieving geographic coordinates for a location from a look-
up table having venue names and corresponding geographic
coordinate locations, such as GPS coordinates. The distance
between two locations may then be computed by known
methods. Also, particular venues may have their separation
distance determined beforehand, and such a distance may be
used. Thus, location and distance may be determined both
explicitly and implicitly, or by any appropriate approach.

The server may then test for all acquaintances of the cli-
ent’s user who are active in the system, retrieve their location
coordinates, and check the first member’s location against
those other locations (box 72). Friends-of-friends and other
similar relationships (e.g., users sharing certain common fea-
tures in their profiles) can also be identified. The distance
between users can be computed using well-known tech-
niques, and high degrees of accuracy are not critical. Once a
subset of members, which consists of (1) acquaintances, (2)
who are active in the system, and (3) are nearby, are identified,
the system may then format and transmit appropriate mes-
sages to each relevant member as described above (boxes 74,
75). The user of the client device may be sent one or more
messages as discussed above (box 76).

The system may also provide for messaging between and
among users who have not yet identified themselves as
friends of each other, or who are not even acquaintances of
each other. For example, the system may perform “matches”
between or among two or more users with information in the
user profiles. For example, users having a particular hobby
that are active in the system and proximate to each other may
be identified. In such a system, the server may generate, and
each user’s device may display, a message such as: “Ron
Mexico is @Luna Lounge, and like you, he is an AC/DC fan.
Reply to send a message to him” (boxes 77, 78, 79).

While the steps in the flow-chart are shown as occurring in
a particular order for exemplary purposes, any useful order
could be employed. Thus, for example, verifying a user could
occur later in the process, or lack of verification could be
inferred from an error created when an attempt to match the
user to a database occurs. Also, additional steps may be added
to the process or steps may be removed. For example, sub-
missions by users may be checked for more than just location
and acquaintances, or for factors other than location or
acquaintances. Also, the order for receiving and sending mes-
sages, and the formats in which messages are received or sent
may also be changed.

FIG. 6 is a schematic diagram of a system 80 for managing
communication among acquaintances. For illustrative pur-
poses, the system is shown in a simplified, schematic form,
but it could be, and would be expected to be, much more
complex. However, the functionality of the system to be
described can operate on a number of systems, as would be
understood by a skilled artisan, and the particular implemen-
tation of the system is not critical.

As shown, system 80 comprises a sub-system, which itself
may be a computer system 82 such as a computer server or
group of servers. Computer system 82 functions to commu-
nicate with the outside world, such as through a connection to
a public network like the Internet 84. System 82 may also be
connected to or through other networks, such as a local area
network (LAN). Such a second connection may permit for
monitoring, maintenance, and updating of the computer sys-
tem 82 by an administrator. The Internet 84, as anyone knows,
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can be further connected for communication to any of a
variety of other systems and sub-systems. As shown in this
example, the systems include cellular networks 88, 90 that
may communicate with mobile devices 94 through antennae
on towers 92. Communications between and among these
systems may follow standard protocols and guidelines, such
as for SMS or MMS text messaging, e-mail, WAP operation,
TCP/IP, or UDP, including with applications programmed
(e.g., j2ME) to provide alerts while listening for incoming
data.

The computer system 82 includes a number of components
that allow it to communicate and to have functionality like
that described above. For example, interface 86 may handle
communication with the world outside computer system 82.
The interface 86 may comprise, for example, a web server
and/or a mail server. In one embodiment that allows for sim-
plified operation, messages from users can arrive in a com-
mon e-mail in box, and be handled in order to extract infor-
mation from the messages. Messages may also be received as
SMS or MMS text messaging. Interface 86 may also com-
prise other servers or combinations of components.

Arriving information, such as in the form of messages, may
be first handled by parser 96, which may be programmed in a
conventional manner to recognize certain information in a
message, extract it from the message, and place it into a form
that is usable by the computer system 82. In a typical text
message, the information may be in MIME headers such as
To, From, Subject, and Body. The format of incoming mes-
sages may vary from carrier to carrier or may vary for other
reasons (e.g., e-mail versus SMS), so particular parsing rou-
tines may be used to match the identified carrier for the
incoming message.

With the information extracted from the message that
enveloped the information, a message analyzer 98 may look
at each piece of information, as described above, to deter-
mine: (a) what city the user is in; (b) who sent the message;
and (c) what the user is trying to do by sending the message.
For example, the system may first look at the “to” field to
determine which program or system to use, by assuming, for
example, if a user sends a message to “nyc@dodgeball.com,”
then the user is in New York City. The system will thus infer
that the user is in New York City, and will deliver content and
answers that are relevant to New York City.

The system may then look to the “From” field to determine
who sent the message. For example, the message may be
“from” 9175551212@vext.com, which could be a reformat-
ted address for a text messaging cellular telephone. The mes-
sage analyzer 98 may initially split the data at the “@” sign,
using the data to the left to determine who the user is and using
the data to the right side to determine if the message is coming
from a mobile device at all. The data to the right of the “@”
sign may be compared to a database table of all the accepted
e-mail hosts so that, for example, users who are not sending
from a mobile device are told “your device is not currently
supported.”

The data to the left of the “@” sign may be compared to a
database table of user identification numbers, such as tele-
phone numbers. The identification data may then be used,
e.g., by friend identifier 100 to look up all friends, and friends-
of-friends for the user, and then to determine which of those
users is currently active in the system (e.g., logged-in in the
last three hours).

The locations of the active users identified by the friend
identifier 100 may be computed by location engine 102, and
the distance between respective users may be computed by
known methods to identify which users are proximate to each
other (e.g., within ten blocks of each other). Various param-
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eters may be used by location engine 102, such as parameters
that set the distance between users that controls whether the
users receive messages about each other. For example, the
distance may be a predetermined distance (e.g., ten blocks) or
may vary based on location (e.g., closer for areas, like a
downtown, where people can expect to walk from venue to
venue), time of year, weather (e.g., closer when it is cold or
raining outside), or other appropriate factors.

The system may be modular to allow for multiple applica-
tions running on a common platform. The platform may
include, for example, the interface 86, parser 96, message
analyzer 98, and location engine 102. The platform may thus
be established to verify users, establish their locations, and
communicate with them. Various applications may then use
that information to provide certain social functionality, such
as that described herein with respect, e.g., to FIGS. 5 and 16.
Standard programming interfaces may also be defined for the
platform to make development of applications easier. Such a
system may allow for ready development of new applications
that can be readily incorporated into a common system with
which users are already familiar.

The parser 96 or message analyzer 98 may also extract the
“subject” and “body” fields for the command that the user has
sent. As noted above, the command can be comprised of, for
example, an ascii character such as !, ?, or @ as a short-hand
indication of the user’s intent. The character may be followed
by one or more commands or parameters.

One command is the “at” or “@” command, which allows
a user to identify his or her location, such as in a particular
venue or at a particular address. Exemplary uses of this com-
mand are described above and below. As noted, this command
notifies certain other users of the requesting user’s location,
and also identifies the person as “checked in” or active in the
system (so that the user will receive messages from other
users, at least for a period of time).

Another command is the “shout out,” or command,
which as described above, causes a message to be sent to all
of'the users in a particular group, such as a group consisting of
the friends of the person requesting the shout out. The shout-
outcommand may also allow a user to broadcast a message to
all other users in a particular proximity (whether geographic
and/or time frame), regardless of their acquaintance relation-
ship. The syntax of this latter option involves preceding the
“1” command with a location identifier, such as “Ace Bar-
thello there,” so that everyone recently activating near Ace
Bar receives the message “[User] is @ Ace Bar and says ‘hello
there’ @ 11:59 p.m.” If the user instead says “!party at my apt
tonight”, without specifying a venue before the command, the
message will be broadcast to all friends of the user, but not
friends-of-friends (though in other examples, it could also be
configured to be sent to friends-of-friends, or even more
distance acquaintances). The message could be, for example,
“[User] says: ‘party at my apartment tonight” (11:59 p.m.)”
Other formats for messages may be employed, as would be
understood by a skilled artisan.

A third command is the “listen,” or “” command, which
allows a user to opt-in with their location but without broad-
casting their whereabouts to their friends. For example, the
user may enter “.Luna Lounge”. In such a situation, the user
will be added to the database of active users, but no messages
will be sent out about the user’s location. Thus, for example,
if a friend or friend-of-a-friend opts-in or activates within the
appropriate distance of the user, the user will receive a mes-
sage, but the friend or friend-of-friend will not. The system
may also be configured to allow other users to request “listen
blocking” so that their location is not transmitted to any user
requesting listen mode.
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A fourth command is the query or “?” command. This
command may be part of a request such as “Ace bar?”, which
will look up the query in a database related to potential que-
ries, and will return information corresponding to the query.
In the example, the system may return the venue name,
address, and cross street, such as in a message like: “Ace Bar
is at 531 57 Street (btw Ave A & B) 555.867.5309. Reply
with @venue name to check it out!” Users can also search for
nearby “attributes” by sending the name of the venue they are
near, as well as what they are looking for. For example,
sending “Ace bar?pool table” will return a list of all locations
closest to the geographic coordinates of the Ace Bar that have
either (a) a “pool table” attribute in the database, or (b) a
user-submitted comment that contains the word “pool table”
or a near synonym. The returned message may take the form
of “We found 3 matches for ‘pool table’ near Ace Bar: Black
Star, Max Fish, Whiskey Ward.” Each of the identified loca-
tions may be marked, such as by a hyperlink, so that the user
may easily seek more information about the location. In addi-
tion, the system may follow up by providing a small map
showing the location of the user and the location of a selected
venue. Such functionality may be implemented with known
techniques. In these scenarios, the user’s location is not made
available and messages are not sent to other users. However,
if the user selects one of the venues, any later commands that
involve communication could be provided with the location
as a default. For example, if the person selects “Black Star”
above for more information, the next time the user
presses “@”, the system may automatically fill in “Black
Star,” assuming that the person ended up going to Black Star.

In addition, a user may establish permanent queries that are
run whenever a user activates, or that are run constantly or
near-constantly (e.g., when the user’s device is GPS-en-
abled). For example a user may establish a permanent query
for Starbuck’s stores and be told whenever he or she is are
near such a store.

Other commands may also be used with the system, and
may include combinations that use the commands above. For
example, a user who wants to join a system-directed social
session (described below) may enter “join@Luna Lounge™ to
show that they want to join, and that they are presently at the
Luna Lounge. This command tells the system the function
they would like, and also passes a parameter to the system that
allows the system to place them in a social session. The
computer system 82 may also be provided with a number of
appropriate databases. For example, acquaintance database
106 may provide tables to show the friends of each particular
user. This database 106 may then be queried to identify other
relationships between and among users. User profiles data-
base 108 may store data regarding profiles for each user in the
system and may also store information about venues, such as
venue reviews. Location databases 110 may correlate infor-
mation about venues, such as venue names, with geographic
coordinates for each location. Finally, administrative data-
base 112 stores information needed to make the system 80
operate properly, such as workflow logic and rules for events
that are managed by computer system 82. The pictured data-
bases are exemplary only. Other databases could be
employed, and the databases may be arranged in any appro-
priate manner.

FIG. 7 is a cartoon showing exemplary uses of a system for
enabling communication between and among acquaintances.
This cartoon was published in the June 2004 issue of Wired
Magazine, and shows exemplary applications of the service
known commercially as Dodgeball. In the first frame, a user
enters an “@” command as described above. The user reaches
the first venue in the second frame; it is a dead venue and the
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user is jonesing for some Ms. Pac-Man, so the user enters
“Luna Lounge?Ms. Pac-Man.” The system responds with
nearby venues that are associated with Ms. Pac-Man (such as
through a review that another member completed for a
venue). While playing Ms. Pac-Man in the third frame, the
user learns that another friend is at a nearby venue, and after
going there (frame 4), learns that a cute friend-of-a-friend is at
the same place. The user and the friend-of-a-friend (who
received a message about the user) can then break the ice by
messaging, and may then talk to each other. In the final frame,
one of the user’s other friends, having spied Courtney Love
dancing on a table (this is a fictional story), has sent out a
“shout out” message telling all their friends to converge on the
area. Thus, in particular implementations, the features
described herein can provide new and rewarding social inter-
action that can be enlightening, entertaining, and educational.

FIG. 8 is a screen shot of a sign-up screen for a social
software web site. Such a site may be employed by a system
to allow users to readily enter and track information about
themselves and their acquaintances. That information may
then be used with a messaging system like that described
herein. Generally, users register and manage their settings and
relationships via a web site. The web site serves as a front end
for a database (which may comprise one of more distinct
databases or database components such as tables) that defines
users’ attributes and the relationships between and among
users. In this way, the web site and database can be similar to
those provided by other various “relationship” applications
such as Friendster, Orkut, Tribe, and LinkedIn. The core links
are between friends (or direct acquaintances). Database que-
ries may determine friend-of-friend relationships. The web
site may give users the ability to invite new friends to join the
site or community, and may approve and/or deny relationship
connections.

In one feature, the web site allows a user to select a friend.
Such a selection may be made of someone who is not yet a
member (e.g., by having the system send them an e-mail
invitation to join the community, as a friend of the user) or of
someone who is amember (e.g., in a “friend request”). In one
implementation, the two may not be connected as “friends”
until both have approved of the relationship. When they are
made friends, there may be two database entries: one con-
necting User A to User B, and another connecting User B to
User A. The system may also allow a user to identify other
users who should not receive information about their location
(i.e., to “block™ another user’s reception). In one embodi-
ment, this is accomplished by allowing the user to break one
end of a connection without breaking the connection, and
without letting the other person know the break has occurred.
To do so, the system adds an additional field to the database
that allows a user to block one side of a relationship without
destroying or deleting the connection in the database, so that
when a user opts in, checks in, or activates, they are not
broadcasting to their raw friends list, but instead are broad-
casting their location to everyone except those individuals
who they have chosen to block.

In another feature, users may identify members of the
community on whom they have a crush. For example, the web
site may display normal profiles or “ambient profiles” of
various other users, which may include pictures of the
users—much the way dating web sites contain profiles of
users. The normal profiles may contain information that the
user has entered, such as age, religion, sexual preference,
gender, political persuasion, drinking/smoking/drug habits,
hobbies, favorite movies/plays/songs, etc. The ambient pro-
file may be built, not from information consciously entered
into the profile by the user, but by observations of contribu-
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tions the user makes to the community over time. For
example, the system may make note of locations at which the
user has recently checked in, what venues the user has com-
mented on or written reviews about, and which friends (or
friends-of-friends) the user has recently been associated with.
Thus, a user’s ambient profile changes constantly over time
because they are interacting dynamically with the commu-
nity.

A user may create a “crush list” of, for example, up to five
other members, with whom the user is willing to make known
their feelings. For example, the user may be physically
attracted to another user’s photo, or may like certain selec-
tions (such as hobbies) in the other user’s publicly available
profile. Users may add to or edit their crush lists at any time.
Users may also choose to be made invisible to any crushes
also, for example, if they are constantly being annoyed by
messages about crushes. A separate database table may be
used to track who has a crush on whom, and to deliver this
information in real-time to users. For users who do not want
to be part of the crush scene, the database table may simply
contain a blocking “flag” for a particular user. That flag can be
checked by the system before any crush messages are passed
relating to such a user.

As shown in FIG. 8, a user can enter standard profile
information such as name, e-mail address, gender, user name,
password, and telecommunications information. Some of'this
information may be made available to other users, while some
(e.g., password and e-mail address) may be kept private.
Additional information may also be gathered, such as by
using a continued form similar to that shown in FIG. 8, by
question and answer, or by other appropriate method. For
example, various sorts of personality tests (e.g., Myers-
Briggs) may be provided to help learn more about the user’s
preferences. In addition, profile information may be imported
from other applications.

FIG. 9 is a screen shot of a test screen. This screen may be
shown to a user when they are setting up an account in the
community or at other appropriate times. As shown, the sys-
tem sends a test text message to a mobile device, and allows
the user to click on an appropriate choice in the web browser
to indicate whether the test message was properly received. In
general, the user will not receive a message if their device
does not have text messaging capabilities.

FIG. 10 is a screen shot of another test screen. This screen
is shown if'the user provides a negative answer to the question
on the screen of FIG. 9. The screen provides links to help
screens, and also notifies a user that they can still send some
messages to other users even if they cannot receive messages.

FIG. 11 is a screen shot of a profile screen. In general,
various profile screens may be provided, each of which will
display information relevant to its intended audience. For
example, a public profile screen might show the person’s
photo, hobbies, screen name, and other interests (such as
those that would be available at any social or dating site). A
restricted public profile might show additional details, but be
available only to users who have already been identified as
friends. A private profile screen may contain even more infor-
mation, such as passwords, history (e.g., recently-visited ven-
ues), and extra profiling details that should not be available to
other users. In the private profile screen shown in FIG. 11, the
user is also provided with actions they can take, such as
changing their photo, inviting new friends, and identifying
current members as friends. The screen may also provide
simplified instructions for the system

FIG. 12 is a screen shot of a photo update screen. This
screen provides a simple interface that allows a user to browse
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for their photo on their computer and then to select it to be
displayed by the system. The screen may also provide instruc-
tions for uploading a photo.

FIG. 13 is a screen shot of an invitation screen. This screen
allows a user to enter a single message to be sent to their
friends, including friends who are not members ofthe system,
and also to include the e-mail addresses of multiple people. In
using the term “friends” here, the reference is to real-world
friends, and not simply to people who are a first-degree
acquaintance of the user, or that are even users of the system
at all. The system may append additional information to the
message, such as a hyperlink to a screen that allows friends to
sign up with the system.

FIG. 14 is a screen shot of a friend management screen.
This screen provides a simplified format by which to identify
certain people as full friends who will receive all information
about the user and his or her location, and other people as
partial friends who will not receive messages and from whom
the user will not receive messages. In addition, other screens
may be provided wherein a user can enter information about
a friend (such as first and last name) to get information on the
friend if he or she is a member of the community, or to enter
the name of a venue to get information on the venue (such as
reviews from other users).

FIG. 15 is a screen shot of a venue screen. This screen
includes a search box in which users can enter venue names to
search for information on the venues. Users may also add a
venue, and may add comments or reviews for the venue. The
comments may be free-form, or may follow a predefined
format. For example, reviews of restaurants may include pre-
set rating scales for taste, service, ambience, and price, as
examples, and may also include a spot for a full textual
review. The most recent reviews of any venue may also be
displayed initially in the center of the screen, along with
pictures of, and links to the profiles of, the users who com-
pleted the reviews. An area to the right displays the names and
contact information for venues that have been added recently
to the system.

FIG. 16 is a flow chart of a system-directed social session.
In this process, the server takes a more active role than that
discussed above, acting much like a square dance caller. In
general, the system identifies all active users in an area who
have recently signaled their intent to opt into the square dance
event. For example, users may send a message like:
“join@Luna Lounge,” which will indicate they want to join
the event, and also indicate the general area in which they are
located. The system may then iteratively identify common-
alities among sub-groups of users in a particular area who
want to play, and send users with commonalities to a single
venue for a period of time. The system may simply send the
users to a location and then remain silent, letting the users try
to discover what they have in common. Or the system may
identify the common characteristic through messages to the
users, and then suggest topics of conversation, or otherwise
provide suggestions or assistance in making the group’s
social interaction better. In this manner, the system may act as
an active catalyst for group social interaction.

In the flow chart, the system first gathers profile informa-
tion for users (box 200). Such gathering may occur when the
users sign up with a service and fill out profile information,
such as hobbies or other interests. The information may also
come from analysis of venues at which the user has identified
himself or herself in the recent past. In addition, the profile
information may be derived, when permission is granted by
the user, from other activities of the user such as search
requests made to a search engine, or by an analysis of a user’s
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recent e-mail activity. Again, such analysis would depend on
first obtaining the user’s permission.

A square dance event may then be scheduled. For example,
there may be a standing event that begins in one locality or
even nationwide, such as on Tuesday nights at 8 p.m. local
time. Also, organizations such as groups of bars, restaurants,
coffee houses, or museums may organize an event and may
register the event with the system. The organizations may
then promote the event, and may also receive assistance from
the system in promoting the event. For example, the system
may send messages notifying users who have used local ven-
ues about the event, or may include the event on a schedule of
events at the system web site. Appropriately-tailored promo-
tional materials or advertising targeted to the particular users
or to the type of event may also be provided to users in
messages or at the web site using known mechanisms for
delivering promotional and advertising content. A group of
users may also band together and schedule their own event or
events.

At some time before the event starts (or even during the
event), the system may receive opt ins from users (box 202).
The opt in messages, as shown above, may include for
example, a “join” command, an “@” command, and a loca-
tion for the user (such as a venue name). As opt ins arrive, the
system may keep track of the number of active users in a
particular area. As the time for the event approaches, the
system may analyze the number of users in an area, and if the
number is too low for an effective event, may cancel the event
by sending cancellation messages to all active users in the
area, may simply instruct the active users to go to a particular
venue or venues if they want to meet other active users, or may
instruct the users to move to another area in which it has been
determined that there are enough active users to hold an
effective event.

As the time for the start of the event comes very close, the
system may then identify groups and sub-groups among the
active users for the event. Groups may be identified, for
example, according to geographic location. For example,
there may be a group bounded by a downtown area and
another group bounded by an uptown or suburban area. Gen-
erally, the geographic size of the area will be kept small,
particularly if bars or similar establishments are involved, so
that all venues can be reached by walking.

The sub-groups may be identified from active users within
a group. The sub-groups may be selected based on any appro-
priate measure of affinity or commonality that will make for
an interested group of people. For example, all active users
who have identified themselves as viewing a particular movie
may be placed in a group. Also, users having similar political
or artistic viewpoints may be placed together. Other known
measures for determining affinity or commonality may also
be used (such as those used by dating systems), and the
particular selection method is not critical. For example, users
may identify themselves with a particular (e.g., favorite)
brand (and perhaps subjective attributes associated with the
brand) and thereby receive advertising and messages from the
brand or the brand’s proxy (e.g., “Tell Absolut where you are
and they’ll tell you the closest after-hours party” or “sign up
for the FlavorPill art channel and learn of new gallery open-
ings”).

In this discussion, a distinction can be drawn between and
among “channels,” which may represent certain affinity inter-
ests only; “groups,” which are user-created and allow opt in
and opt out by users; and “sets,” such as sets of friends, where
only the user can drop other users from the set.

When the time for the event arrives, the system may broad-
cast start messages to all the users (box 206). For example,
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each active user may simply get a message telling them to go
to a particular venue in the area. Users may then attempt to
identify each other when they get to the venue, or they may be
provided a particular area in which to meet by the operator of
the venue. For example, a table or discussion area may be
marked off for participants in the square dance event. When
they all are at the venue, which may take a number of minutes
if the area is as large as ten blocks, the users may begin
socializing. For example, they may begin, under rules of the
event that may be made known to players, to determine why
they have been placed together. In such a situation, the system
should be established to select a commonality that is discern-
ible by the users. Venues may organize to provide a prize to
any groups that can solve their problem in a particular time
period—for example, free refreshments. The possibility of
such prizes could entice more users to participate in the event,
and to make participants more active in their socializing.

The system may also provide the users with supplemental
messages (box 208), typically with all users in one venue
receiving the same supplemental message. For example,
where the users are not told their commonality, the system
may provide them with periodic hints. Alternatively, the sys-
tem may provide proposed discussion topics for the group,
perhaps based on the common feature or features of the
group. For example, for a group in which all the members
grew up in rural regions, the system may transmit a topic of:
“Is life better on the farm or in the city?” For a group that
viewed certain movies in the recent past, the system may ask
the members to debate the strengths and weaknesses of the
two movies. For a group at a particular installation in a
museum, the system may ask questions about which painting
is more pleasing.

The event may have multiple rounds. For example, an event
may last an evening, but each round may last, for example,
one hour, with discussion occurring for forty-five minutes and
“transitions” occurring for fifteen minutes. Other appropriate
time periods may also be employed. Thus, when one round is
finished, the system may check to determine whether there is
time for another round (box 210). If there is, a new round may
be organized and presented by sending out messages telling
each of the users of their next venue. If there is not time, the
system may send summaries of the event and update user
profiles (box 212). For example, each user may receive their
score if the event is scored, and may receive their position
among the users. In addition, each user may receive a “lead”
report containing information about other users they met
during the event—if the other users indicated their assent to
sharing information. For example, when a round is over, and
during a transition, screen names for each user in a group may
be displayed on the users’ devices, and the users may be given
the opportunity to identify the other users with whom they
would like to follow up. Organizers of the event may also be
provided summary information, and users’ profiles may be
updated, such as to reflect the venues in which they met and
other appropriate information.

In addition, provision may be made for users who want to
“peel out” or move “off the grid” during an event. For
example, two users may really hit it off, and might not want to
continue with the event. They may be provided with a com-
mand that allows them to be taken out of the event. In this
manner, the event can shrink slightly in later rounds without
the danger of some groups becoming needlessly small (due to
peel outs of which the system is unaware). The system may
also require users to make a periodic positive response, such
as at each round, to ensure each user is still participating in the
event.
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The event may also be scored, apart from awards for indi-
vidual sub-groups. For example, users in a subgroup may
receive points if they guess their commonality quickly (with
points decreasing with ticks on the clock or use of hints).
Because users “scramble” or “transition” periodically, few
users will be in all the same sub-groups together. Thus, each
user may receive a score equal to the scores of all the sub-
groups in which the user participated (or as an average of the
sub-groups). At the end of the event, awards may be given to
the top scorers. An awards ceremony may even be held, with
a recap of the event. For example, where the event happens
weekly, each venue in an group of venues may be given the
responsibility to host the recap party each week. Again, this
provides additional benefits for the venues to get involved,
and provides additional promotion for the system.

This process is meant to be exemplary only, and may be
expanded in any number of appropriate manners. For
example, venues can sign up with the service to sponsor a
square dance, such as on nights that are slow. These venues
need not be just bars—they could also include museums,
coffee houses, or restaurants (which might serve appropriate
appetizers for such an event).

This square dance process may, in particular embodiments,
provide additional social activities for users, and additional
commercial possibilities for sponsors. Advertising may be
provided to the users on their mobile devices, and such mes-
sages may be customized, such as according to the type of
venue in which the users meet, or the topic that the users have
in common.

The various embodiments described herein may also be
accompanied by other services for users. For example, addi-
tional messages such as promotional or advertising messages
may be provided to users. Such messages may be targeted in
various ways to be particularly helpful to users also. For
example, venues may be associated with particular concepts
or key words, so that when a user opts in from a venue, the
system may provide messages associated with the key words
or concepts for the venue. For example, where the venue is a
bar, the user may be provided information about promotions
at the bar or at nearby competing bars, or could also be
provided with a promotion for a particular brand of alcohol.
The messages may also act like coupons for users. For
example, venues may have connections to certain advertisers,
and a user may show a bartender, for example, an ad on their
telephone, which the bartender may clear using an identifica-
tion number unique to the venue, and may thereby register
with a system the fact that the venue honored the coupon. As
such, the advertiser may then rebate or provide a certain
amount of money to the venue.

Other modes of transmitting advertising or promotional
material may also be employed. For example, advertisers
could sponsor certain venues, events, or other objects, e.g.,
“opt in to be friends w/Absolut”. Exclusive memberships
may also be provided to users, and members may be provided
with special “inside” information, e.g., “pay to be part of the
Flavorpill group and find out about exclusive parties.” Chan-
nels may also be provided, to which users may subscribe (e.g.,
“lower east side deals”™), and advertisers may purchase ads on
the channels (e.g., through a self-service model such as
Google AdSense). The advertisers could also select criteria
on which to ping users, e.g., “All users within 10 blocks of X
on Sunday between three and six p.m. that match this demo-
graphic/psychographic profile.”

A number of embodiments of the invention have been
described. Nevertheless, it will be understood that various
modifications may be made without departing from the spirit
and scope of the invention. For example, SM'S messaging can
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be replaced with other sorts of messaging, and can be aug-
mented in various ways, such as with graphical elements.
Accordingly, other embodiments are within the scope of the
following claims.

What is claimed is:

1. A method for communicating location information to a
device, comprising:

receiving, at a computer system that implements a social

networking service, location information that represents
a geographic location of a device associated with a first
user;
associating, by the computer system, the received location
information with a profile associated with the first user;

determining that a second user is included in a group of
users of the social networking service that are selected to
create a relationship, before the location information has
been received, and, in response, sending the message to
the device associated with the second user, wherein the
relationship is created by the first user, another user of
the group of users, or both; and

sending, from the computer system to a device associated

with the second user, a message that is generated based
at least in part on the location information.

2. The method of claim 1, wherein the device associated
with the first user is a GPS-enabled mobile device.

3. The method of claim 2, wherein the received location
information comprises a GPS coordinate.

4. The method of claim 1, further comprising determining
whether the first user is in proximity to the second user, based
on the location information of the first user and location
information of the second user, and wherein sending the
message is in response to determining that the first and second
users are in proximity to each other.

5. The method of claim 1, further comprising receiving
status information provided by the first user and associating
the received status information with the profile associated
with the first user.

6. The method of claim 1, further comprising using the
received location information to determine a street address of
the device associated with the first user.

7. The method of claim 1, wherein the message that is
generated based at least in part on the location information
includes an electronic image of the first user.

8. The method of claim 1, wherein the generated message
includes a user name of the first user.

9. The method of claim 1, further comprising receiving, at
the computer system, a message from a device, identifying
the message as including a non-alphanumeric control char-
acter in the message and performing an operation identified
by the non-alphanumeric control character using alpha-nu-
meric text in the message as an operand.

10. The method of claim 1, wherein associating the
received location information with the profile associated with
the first user comprises matching a user identifier received
with the location information to a user identifier for the pro-
file.

11. The method of claim 10, further comprising determin-
ing the user identifier received with the location information
by splitting a “from™ field around an “at” sign, into a user
identifier and a messaging source.

12. The method of claim 1, further comprising determining
whether the location information was received from a mobile
messaging source.

13. The method of claim 1, further comprising sending, to
the device associated with the first user, a confirmation mes-
sage that confirms that a message sent with the location infor-
mation has been broadcast to the second user.
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14. The method of claim 13, further comprising, before
sending the message to the second user, confirming that the
second user is currently active with response to the computer
system that implements the social networking service.

15. The method of claim 1, further comprising sending, to
other users in the group of users and based on a determination
that the other users are in the group of users, the message that
is generated based at least in part on the location information.

16. The method of claim 15, further comprising receiving
a response from one of the other users in the group of users,
and forwarding the response to the device associated with the
first user.

17. The method of claim 16, further comprising forward-
ing, to the device associated with the first user, identifying
information for the one of the other users.

18. The method of claim 1, further comprising receiving,
from the first user and via a web site associated with the server
system, identifications of users, and adding the identified
users as registered acquaintances of the first user.

19. The method of claim 18, wherein the identified users
are added as registered acquaintances of the first user only if
the identified users agree to be added as registered acquain-
tances of the first user.

20. The method of claim 1, further comprising sending,
from the computer system and to the second user with the
message, a digital image provided by the first user.

21. A method for communicating location information to a
device comprising

receiving, at a computer system that implements a social

networking service, location information that represents
a geographic location of a device associated with a first
user;
associating, by the computer system, the received location
information with a profile associated with the first user;

determining a location name that corresponds to the
received location information from astored association
between the location name and stored location informa-
tion that corresponds to the received location informa-
tion, and including the location name in the message to
a second user and

sending, from the computer system to a device associated
with the second user, a message that is generated based
at least in part on the location information.

22. The method of claim 21, wherein the location name
comprises a venue name that corresponds to the received
location information.

23. The method of claim 21, further comprising receiving
a textual message from the device associated with the first
user, and sending the textual message to the device associated
with the second user.

24. The method of claim 23, wherein the textual message is
received as part of an SMS-format text message, and the
message that is generated based at least in part on the location
information is sent in a format for a non-text-messaging com-
puter application for one or more registered friends of the first
user.

25. The method of claim 21, further comprising sending, to
the device associated with the first user, a confirmation mes-
sage that confirms that a message sent with the location infor-
mation has been sent to the second user.

26. The method of claim 21, further comprising sending, to
other users in the group of users and based on a determination
that the other users are in the group of users, the message that
is generated based at least in part on the location information.
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27. The method of claim 26, further comprising receiving
a response from one of the other users in the group of users,
and forwarding the response to the device associated with the
first user.

28. The method of claim 21, further comprising receiving,
from the first user and via a web site associated with the server
system, identifications of users, and adding the identified
users as registered acquaintances of the first user.

29. The method of claim 21, further comprising sending,
from the computer system and to the second user with the
message, a digital image provided by the first user.

30. One or more tangible, non-transitory machine-readable
media having recorded thereon instructions, that when
executed by one or more computer processors, perform
operations comprising:

receiving, at a computer system that implements a social

networking service, location information that represents
a geographic location of a device associated with a first
user;

associating, by the computer system, the received location

information with a profile associated with the first user;
determining that a second user is included in a group of users
of the social networking service that are selected to create a
relationship, before the location information has been
received, and, in response, sending the message to the device
associated with the second user, wherein the relationship is
created by the first user, another user of the group of users, or
both; and

sending, from the computer system to a device associated

with a second user, a message that is generated based at
least in part on the location information.

31. The tangible, non-transitory machine-readable media
of claim 30, wherein the device associated with the first user
is a GPS-enabled mobile device.

32. The tangible, non-transitory machine-readable media
of claim 30, wherein the operations further comprise deter-
mining a location name that corresponds to the received loca-
tion information, from a stored association between the loca-
tion name and stored location information that corresponds to
the received location information, and including the location
name in the message to the second user.

33. The tangible, non-transitory machine-readable media
of claim 32, wherein the location name comprises a venue
name that corresponds to the received location information.

34. The tangible, non-transitory machine-readable media
of claim 30, wherein the operations further comprise deter-
mining that the second user is included in a group of users of
the social networking service selected by the first user, and, in
response, sending the message to the device associated with
the second user.

35. The tangible, non-transitory machine-readable media
of claim 30, wherein the operations further comprise receiv-
ing, at the computer system, a message from a device, iden-
tifying the message as including a non-alphanumeric control
character in the message and performing an operation iden-
tified by the non-alphanumeric control character using alpha-
numeric text in the message as an operand.

36. The method of claim 1, further comprising receiving a
textual message from the device associated with the first user,
and sending the textual message to the device associated with
the second user.

37. The method of claim 36, wherein the textual message is
received as part of an SMS-format text message, and the
message that is generated based at least in part on the location
information is sent in a format for a non-text-messaging com-
puter application for one or more registered friends of the first
user.
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38. The tangible, non-transitory machine-readable media
of claim 30, wherein the operations further comprise receiv-
ing a textual message from the device associated with the first
user, and sending the textual message to the device associated
with the second user.

39. The tangible, non-transitory machine-readable media
of claim 38, wherein the textual message is received as part of
an SMS-format text message, and the message that is gener-
ated based at least in part on the location information is sent
in a format for a non-text-messaging computer application for
one or more registered friends of the first user.

40. The tangible, non-transitory machine-readable media
of claim 30, wherein associating the received location infor-
mation with the profile associated with the first user com-
prises matching a user identifier received with the location
information to a user identifier for the profile.

41. The tangible, non-transitory machine-readable media
of claim 40, further comprising determining the user identi-
fier received with the location information by splitting a
“from” field around an “at” sign, into a user identifier and a
messaging source.

42. The tangible, non-transitory machine-readable media
of claim 30, wherein the operations further comprise deter-
mining whether the location information was received from a
mobile messaging source.

43. The tangible, non-transitory machine-readable media
of'claim 30, wherein the operations further comprise sending,
to the device associated with the first user, a confirmation
message that confirms that a message sent with the location
information has been broadcast to the second user.

44. The tangible, non-transitory machine-readable media
of claim 43, wherein the operations further comprise, before
sending the message to the second user, confirming that the
second user is currently active with response to the computer
system that implements the social networking service.

45. The tangible, non-transitory machine-readable media
of'claim 30, wherein the operations further comprise sending,
to other users in the group of users and based on a determi-
nation that the other users are in the group of users, the
message that is generated based at least in part on the location
information.

46. The tangible, non-transitory machine-readable media
of claim 45, wherein the operations further comprise receiv-
ing a response from one of the other users in the group of
users, and forwarding the response to the device associated
with the first user.

47. The tangible, non-transitory machine-readable media
of'claim 46, wherein the operations further comprise forward-
ing, to the device associated with the first user, identifying
information for the one of the other users.

48. The tangible, non-transitory machine-readable media
of claim 30, wherein the operations further comprise receiv-
ing, from the first user and via a web site associated with the
server system, identifications of users, and adding the identi-
fied users as registered acquaintances of the first user.

49. The tangible, non-transitory machine-readable media
of claim 48, wherein the identified users are added as regis-
tered acquaintances of the first user only if the identified users
agree to be added as registered acquaintances of the first user.

50. The tangible, non-transitory machine-readable media
of'claim 30, wherein the operations further comprise sending,
from the computer system and to the second user with the
message, a digital image provided by the first user.
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